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Omnichannel can make
your business stand out

Our objective: your success

The Corona pandemic changed many things for companies, including customer
purchasing behaviour and a new role for your store network. As a result, the importance of having a strong omnichannel strategy geared to the speciﬁc wishes
and needs of your customers and business partners has increased dramatically.

Measure us by the quality of service received
and the results you become. The ﬂexibility
of our services is just as important as a
rapid ROI and a healthy balance between
cost and time to launch. That is why Arvato
offers a broad range of modular services
which can be chosen to meet your speciﬁc
requirements and budget.

Arvato Supply Chain Solutions consulting team will help you navigate the steps you
need to analyze your customers‘ requirements in depth and identify the adjustments
and measures needed within your own organization, and then use this to develop
effective roadmaps to go forward. Arvato‘s approach is based on state-of-the-art IT
solutions and a well-established operational business.
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Our Portfolio – an overview
Consulting Services
–
–

–
–
–
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Target group analysis and strategy
workshops
Developing target-oriented
omnichannel services, including
Customer Journey design and
prioritization
Tool-based assessment of your
company’s readiness for omnichannel
Roadmap deﬁnition and implementation management
Omnichannel Business Case to
commercially evaluate new services

IT Solutions
–
–

–

–

Highly ﬂexible omnichannel order
management system
Easy integration via Arvato‘s
Channelbase solution with
Salesforce Commerce Cloud and
other platforms
Fully integrated backend IT platform
with interfaces to logistics, customer
service, and payment processing
CRM, marketing & loyalty solutions

IT as the enabler of your omnichannel strategy
A streamlined, powerful IT system is the backbone of every sustainable omnichannel
strategy. It must deliver a centralized overview of products, pricing, and inventory, and
ensure a 360 degree view of the customer and their transactions. And above all, it must
guarantee a channel-independent and customer-speciﬁc purchasing process from the
information phase through to after-sales service by linking all interaction and processing
points along the journey. Nothing is more frustrating for your customers than being
promised a shiny new service which subsequently fails in practice due to system ﬂaws
and poor user-friendliness for customers and employees alike.

Operational Business
–
–
–
–
–

B2B & B2C logistics
International transport management
Retail & e-Commerce customer
service
International ﬁnancial services &
fraud management
Easy integration of any further
services required from our value
chain as needed

Why invest in Omnichannel?
Higher revenue
per customer
Increased customer
loyalty
Stronger brand image
across all channels
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Stand-alone system or full-service package –
the choice is yours
Do you want to concentrate fully on your core competencies and outsource operations
(webshop development and management, logistics, customer service, and ﬁnancial
services) to a full-service specialist? We offer you professional consultancy from our
eCommerce Competence Center, and have the ability to connect you to Marketplaces
and other platforms with our Channelbase solution. We offer fully-integrated customer service, webshops, warehouse management, transport management and ﬁnancial
service solutions to get you off to a ﬂying start as a true omnichannel business.

2

Better customer
communication
Potential for improving efﬁciency
in transport and logistics
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Focus on the customer – with Loyalty & CRM
Establishing and maintaining customer relationships is a cornerstone of any comprehensive omnichannel strategy. The only way to
achieve this is to identify returning customers and customize their personal experience, regardless if they are shopping online or at
a physical store. We will help you conceptualize and implement the right cross-channel CRM and loyalty strategy, and assist with
the creation and execution of your individual customer loyalty program.
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OMS Omnichannel feature list

Omnichannel Features

Click & Collect

Return @ Store

Omnichannel
visibility of inventory

Click & Reserve

Mixed Delivery
Options / Order Split

Instore Ordering

Dropshipper
Modul

Want to know more?
Please contact us.
Arvato Supply Chain Solutions
Michael Schroeder
Business Development Manager – Consumer Products
Phone: +151 256 14184 | E-Mail: info-consumer@arvato-scs.com
www.arvato-supply-chain.com
Arvato Supply Chain Solutions SE is an innovative and international leading service provider in the ﬁeld of supply chain management and e-commerce.. About 15,000 employees work together to provide practical and relevant solutions and services worldwide. Using the latest digital technology, Arvato develops, operates and optimizes complex global supply chains and e-commerce
platforms, as the strategic growth partner for its customers. For over 20 years Arvato provides all necessary processes to clients
from the Fashion, Beauty and FMCG industries: Digital Strategy Consulting and Development and Managing of Online Shops as
well as Loyalty Programs, Logistics and Fulﬁllment including returns management, ﬁnancial services and customer service.
Arvato Supply Chain Solutions SE is a wholly owned subsidiary of Bertelsmann
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Ship from Store

Omnichannel
Payments

